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ERIC MCFADDEN

ROBERT WEISS

You must match
the way you market
your products
with the way your
prospects learn
about and shop for
your products.

BRIAN HALLIGAN

| think Facebook,
Twitter and
YouTube
are the
cornerstones
of any social
media strategy.

CHAD HURLEY

Video and image
content can be
more useful
when it comes
to influencing
search and
social results.
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